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It is almost the summer season. University students are working frantically in the hope of enjoying the sweet sun and the air of freedom in the summer vacation. However, at times the vigor for entertainment is diminished completely by extreme, and sometimes unbelievable, heat. As being picked up frequently in the news, global warming is now becoming a serious problem around the world. Japan is no exception. Now, the Japanese communities as well as the government is striving to reduce as much greenhouse gases, especially CO₂, as possible. With constant reminders on the media, cutting down on CO₂ became a kind of a trend in the minds of the citizens. Popular campaigns include “Cool Biz”, “idling stop”, and reduction of grocery bags. Although they may be small addition in our daily lives, they are the keys in making a large difference in Japan, and in the future, maybe the whole world.
Perhaps the most widely known campaign for the environment is “Cool Biz”. Began in 2005, the program encouraged to set the air conditioning temperature to 28℃ to reduce energy consumption while individuals were given a little more freedom than in the past on the style of their clothing. Japanese “salaried men”, or office workers, seemed to have a difficulty about this proposition in the beginning, since it was a kind of an unspoken rule to wear uniforms and suites formally when it is working hours. The prime minister set an example himself, however, and along with the accepting air in the companies, it slowly spread. It has been a success so far, recording a cut of 11.4 million tons of CO₂ in the summer of 2006, equivalent to CO₂ emission for 2.5 million houses in one month. Not only this, but the government is also appealing “Warm Biz” in winter, which proposes to lower the heating system to around 20℃ and wear more layers of clothing instead. Since heating period is longer than the air conditioning season, the amount of CO₂ cut recorded 14.1 million tons of CO₂, which equals the amount released from 3 million houses in a month
. Although the style faced a little difficulty in the Japanese society, it is becoming one of the main factors of CO₂ reduction in Japan.
Transportation amounts to about one-fourth of the CO₂ emission in Japan, and taking measures in this area is also affective in slowing down the global warming. For this, “idling stop” is becoming an idea of public recognition. It proposes the drivers turn off the engine of the vehicle when stopping to cut the exhaust release. It is said that total of 10 minutes of idling stop could save 130 milliliters of gas, or 0.31 kilograms of CO₂, which could add up to 47 liters of oil and 113 kilograms of CO₂ a year
. In a country like Japan, where everything is closely packed together in so much area that is available, it seems fitting suggestion to consider. After all, there is more than enough stop lights that provide the opportunity to stop the engine. However, concerns were raised that the timing to stop the engine was difficult to decide. If the period of engine stall was too short, the restarting process would cost more emission of CO₂ rather than reducing them. Also, frequent stopping and starting of the engine is thought to do harm to the battery. The truth is, 5 seconds is enough to reduce CO₂ emission, and car batteries would not have too much problem with “idling stop”. With a little lack of understanding, it is regularly practiced mostly in community buses only, but this campaign is waiting for more participation in the future.
Another point is a factor which people cannot live without; shopping. Grocery bags people receive is another factor concerning CO₂ emission, both in its making and clearing away. The amount of plastic grocery bags received by Japanese in a year averages to about one plastic bag per person per each day. Some say it is reused as trash bags, but one survey shows about 70% of grocery bags are simply thrown away
. This is waste of energy, unneeded CO₂, and also resources in making the bags. To solve this problem, many shops are calling for the use of “my bags”, an individual’s personal carrier bag, or a huroshiki, a Japanese bandana for carrying objects. The community which goes the top of this campaign is probably Suginami-ku in Tokyo, where the city congress has passed a bill to allow taxation on grocery plastic bags in 2002, although it has not been put to effect yet. The city is also appealing about grocery bag reduction by having city-hosted events and parades. Refusing to use grocery bags is probably one of the easiest actions one could take to stop global warming, and more eager participation is needed in this area.
To conclude, the Japanese society is facing a worldwide problem, the global warming, in the unique campaigns by their natural love for trends. “Cool Biz” and “idling stop” encourages each individual to think about CO₂ emission, and the grocery bags involve waste problems as well as greenhouse gases. The one main reason for these measures becoming popular among the Japanese is no other than their targets. They involve everyone, young or old to be a part of the action without asking for any considerable sacrifice in their daily lives. Because each action is small, it is achievable. Because it is recognized as achievable goal, people actively participate in them. However, the age is calling for more achievements and effective ideas. What is needed of the Japanese now is not just acting accordingly to the trend, but to think of new ideas and effectively applying them in the society. With the high recognition of global issues as a foundation, hopefully Japan would be a leader in solving the serious problems surrounding the earth.
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